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You want to find the right way to assess their 

skills. And, if you’re like a growing number 

of organizations, you also want to use the 

interview to assess whether they’ll be a 

good cultural fit in your organization. Most 

importantly, you want to do all of this before 

the candidate gets snapped up by another 

organization—especially in this highly 

competitive employment environment.

Sure, you can start with an online search for 

standard interview questions. But, what’s  

the best way to really, truly know whether  

a candidate will be a fit for your team?

To find the answer, we asked more than 300  

human-resources professionals from across 

the nation about the tactics and tools they 

use throughout the hiring process—from 

recruiting to onboarding. 

We’ve detailed the findings in our cover story 

on job interviews. Inside, you’ll find some 

interesting trends in what organizations 

use in interviews AND what they find most 

helpful. And, we look at how promotional 

products are used in the process.

Happy hiring!

Kevin Lyons-Tarr 

CEO, 4imprint

If you’ve ever hired someone, 

you know that crafting the 

perfect interview questions 

can be a daunting task.

FROM THE EDITOR

Kevin,
with 4imprint 
28 years

PS—This issue also contains some interesting new research on a growing  

area of workplace training: effective listening. If you’re interested, check out 

the story on page 18.
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Lean in to listen

amplify® offers an unmatched glimpse into  

real-life ways you can use promotional  

products to gain remarkable results.

We’d love to hear your feedback! Please 

send questions, comments or concerns to 

4ideas@4imprint.com.

Our cover story shares the results of a recent 

4imprint survey about the job interview process. 

Discover the most successful ways to recruit and 

interview employees.

mailto:4ideas%404imprint.com?subject=Amplify%20Feedback


You!
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CONTRIBUTORS

Meet this month’s featured contributors

Suzanne Worwood 
Senior VP Merchandising 
4imprint

With interest in outdoor activities on the 

rise, Suzanne gives Product Highlight ideas 

on premium promotional items that your 

customers and employees can take with them 

on their adventures. Suzanne has been with 

4imprint since 2000.

In the Remarkable Moment story, Cheryl 

highlights a nonprofit that makes it easier for 

neighbors to lend a helping hand. Cheryl has 

been coordinating the 4imprint one by one® 

program since its inception in 2006 and has 

been with 4imprint for 19 years. 

Cheryl Sina
one by one® Coordinator 
4imprint

Erika Ferguson 
Social Media Manager 
4imprint

Customers shared images online of all 

sorts of branded promotional balls. Their 

#SwaggingRights shout-outs were Overheard 

and featured here in amplify.

In this issue we bounce into spring 

with promotional balls that earned 

#SwaggingRights®. Erika shares some of 

her favorite ways customers used these fun 

promo items. She has been with 4imprint 

11 years and coordinates 4imprint’s social 

media communities.

http://info.4imprint.com/author/cheryl/?mkid=U09OK1AM0419_CTRB&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
http://info.4imprint.com/author/suzanne/?mkid=U09OK1AM0419_CTRB&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://info.4imprint.com/author/eferguson4imprint-com/?mkid=U09OK1AM0419_CTRB&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC


OVERHEARD

#SwaggingRights®

Promotions to help you bounce into spring!

OVERHEARD5

Michele
We used 4imprint to provide promotional 
giveaways during our festival. Families love 
the idea of a free giveaway, we love the 
idea of free advertisement. We will be using 
4imprint in our future promotions as well. 

linksnj 
Links Residential

Catch  us at Paramus Night Out on 
August 7 to score  one of our new 
footballs! #swaggingrights @4imprint

#SwaggingRights

activepdf
ActivePDF, Inc

The ActivePDF New Employee 
Welcoming Committee strikes again! 

 #SwaggingRights @4imprint

https://www.4imprint.com/swaggingrights?mkid=U09OK1AM0419_OVRHRD&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.instagram.com/explore/tags/swaggingrights/?hl=en
https://www.instagram.com/explore/tags/swaggingrights/?hl=en
https://www.instagram.com/4imprint/?hl=en
https://www.instagram.com/4imprint/?hl=en
https://www.instagram.com/explore/tags/swaggingrights/?hl=en
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OVERHEARD6

See even more promotional balls, logoed golf balls 
and more on our Pinterest® boards!

tfac_atl
The Forum Athletic Club

Anyone else feel like  
@ruffryderfrenchie after a killer 
gym session? #SwaggingRights

kls.esthetics
Katrina Love

KLS esthetics EOS Lemon drop lip balm
SPF 15 Tag someone you want to smooch  
...or who needs a facial...let them figure it out. 
#4imprint #SwaggingRights

We couldn’t resist including  
this unique ball giveaway!

Brooke
Our organization hosted our annual Golf 
Tournament to raise funds for our client 
sponsorships. We used these great golf balls 
as a “party favor” that each team of 4 received 
at registration to the event! 

https://www.instagram.com/explore/tags/swaggingrights/?hl=en
https://www.instagram.com/explore/tags/swaggingrights/?hl=en
https://www.instagram.com/explore/tags/4imprint/?hl=en
https://www.pinterest.com/4imprint/upcoming/
https://www.pinterest.com/4imprint/logod-golf/


Networking gifts prove to be a  
valuable link in creating connections

COVER STORY

By Joshua Grover-David Patterson

Top-notch   
recruits



When it comes to recruiting, ABLE, Inc., 

has it in the bag.

Rosie Jahner, a human resource and safety 

support team member at ABLE, Inc., does more 

than just offer potential employees a great 

sportpack. She gives them an opportunity 

to work alongside people with intellectual 

disabilities who learn valuable skills that prepare 

them for future employment opportunities.

“A lot of what we do involves developing 

skills that will help them in their chosen 

field,” Jahner said. “Like how to communicate 

with someone who is unable to speak or 

understand what is being said to them, or who 

has a speech impediment. All of these skills 

may come in handy one day in positions like 

elementary education, social work, special 

needs education and nursing.”

COVER STORY8 Top-notch recruits

Create connections with  
useful networking gifts!

Skipper 4 oz. 
Cotton Sportpack

https://www.4imprint.com/product/142884/Skipper-4-oz-Cotton-Sportpack?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/142884/Skipper-4-oz-Cotton-Sportpack?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
http://ableinc.net/


ABLE, Inc., attends at least two job fairs a year. 

The company uses employee recruitment 

giveaways to start conversations and continue 

them later.

“We’ll talk about the  

agency and what we do, 

and give them the bag, a job 

description, application  

and a business card,”  

Jahner said. 

ABLE, Inc., isn’t the only company using job 

fairs to find new staff members. According 

to a recent 4imprint® survey, 65 percent of 

organizations use job fairs for recruiting, 

making it the second most-popular method 

of searching for new employees. Posting on 

online boards tops the list at 78 percent.

of businesses offer 
employee recruitment 
giveaways at job fairs

66%

38%
of organizations hand out 

recruitment giveaways at 

networking events

COVER STORY9 Top-notch recruits

Businesses hand out more 

swag at face-to-face events 
than at any other time in the 

recruitment process.

https://info.4imprint.com/ebook/hiring-trends-2019-survey-results/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
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Finding the right recruits

With unemployment at a near 50-year 

low, finding qualified employees is more 

challenging than it’s been in decades. While 

digital recruiting has made it possible to  

reach a broader range of candidates than  

ever before, in-person methods are still 

popular—and successful.

For instance, establishing employee referral 

programs is the second most-common 

recruitment method, at 65 percent, according 

to the survey. It’s also the most successful for  

38 percent of respondents. As smartphones  

and tablets become more common, millennials,  

Gen Xers and baby boomers are more 

frequently using their devices to look for jobs.

Online job boards, in addition to being the 

most popular recruitment method, were most 

successful for 22 percent of survey respondents, 

putting that method in second place. 

It’s a great 
place to work!

38% of businesses report employee referral programs 
are the most successful recruitment method 

https://www.marketwatch.com/story/unemployment-rate-near-or-at-record-lows-for-almost-all-groups-of-americans-2018-10-05
https://www.marketwatch.com/story/unemployment-rate-near-or-at-record-lows-for-almost-all-groups-of-americans-2018-10-05
http://blog.indeed.com/2017/07/27/the-unstoppable-rise-of-mobile-job-search/
http://blog.indeed.com/2017/07/27/the-unstoppable-rise-of-mobile-job-search/
https://info.4imprint.com/ebook/hiring-trends-2019-survey-results/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://info.4imprint.com/ebook/hiring-trends-2019-survey-results/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC


The job interview

Once companies identify potential candidates, 

the interview process is the next major hurdle 

in selecting the ideal employee.

Surprisingly, our survey showed the attributes 

evaluated during job interviews weren’t 

always considered the most important 

qualities by respondents. For example, 

while 84 percent of respondents evaluated 

qualification and work experience, only 

75 percent evaluated cultural fit. And yet, 

cultural fit was viewed as the most valuable 

attribute at 44 percent, while qualifications 

were the next largest at 21 percent. 

Employee recruitment giveaways aren’t used 

as frequently during the actual interview 

process. 

While the survey showed less than 1 in 10 

organizations provided employee recruitment 

giveaways during an in-person interview, 

Tatianna Harris, director of digital marketing 

at Cybrary, Inc., finds success in giving 

company swag to candidates at every stage of 

recruitment. The company, which provides 

free online training and career development 

options for people in the cybersecurity 

industry,  uses a variety of swag, like the Level 

Screwdriver Keychain, from the time they 

first meet  potential candidates at trade shows 

all the way through to their first day on the job.

COVER STORY11 Top-notch recruits

Look for unique networking 
gifts to give potential recruits.

Level Screwdriver 
Keychain

44%
of companies view  
cultural fit as a candidate’s 
most valuable attribute

https://www.cybrary.it/
https://www.4imprint.com/product/138400/Level-Screwdriver-Keychain?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/138400/Level-Screwdriver-Keychain?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/138400/Level-Screwdriver-Keychain?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://info.4imprint.com/ebook/hiring-trends-2019-survey-results/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://info.4imprint.com/ebook/hiring-trends-2019-survey-results/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
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Starting on the right foot

With the cost of hiring a new employee 

ranging from $3,000 to $18,000, holding 

onto your new recruits long-term can save 

thousands of dollars. Studies show that a  

well-structured onboarding program holds  

the key to success.

From involving new employees in networking 

within the company to involving senior leaders, 

a host of onboarding best practices are sure to 

get new team members off on the right foot. 

And one of the best ways to make a welcoming 

impression—and reduce first-day jitters—is 

with employee recruitment giveaways. Almost 

50 percent of organizations offer promo 

products on the first day of employment.

Cybrary, Inc., hands out several gifts for new 

employees on day one. “On their first day, 

everyone who comes in gets a tote bag filled 

with brochures and whitepapers that explain 

what we do and what we’ve done,” Harris said.

“We always try to find 

something functional that 

serves a purpose,”  

Harris said. 

“Sweatshirts that keep you warm in the office. 

Coffee mugs because everyone drinks coffee 

or tea. Stickers we can put on our laptops to 

show off our logo,” said Harris. Handing out 

all that swag helps the company find more 

customers. And future employees. 

Happy hiring

Companies are finding great employees  

every day with help from online job boards, 

careful evaluation and employee recruitment 

giveaways. It all adds up to make the 

recruitment process a little less challenging.  

Looking for more information about this topic?  

Email 4ideas@4imprint.com with inquiries.

https://www.cybrary.it/
https://hronboard.me/blog/4-shocking-employee-onboarding-statistics/
https://hronboard.me/blog/4-shocking-employee-onboarding-statistics/
https://hrdailyadvisor.blr.com/2018/02/10/10-best-practices-successful-onboarding/
https://info.4imprint.com/ebook/hiring-trends-2019-survey-results/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
mailto:4ideas%404imprint.com?subject=


PRODUCT HIGHLIGHT

Outdoor promotional items 
make life easy and breezy

Great 
  outdoor gear

By Suzanne Worwood



Chairs they’ll cherish 

A folding chair gives your outdoor enthusiasts a place 

to sit whether they’re enjoying a backyard barbecue 

or taking in the scenery at a campground. 

The Outdoor Folding Chair with Travel 

Bag features a fresh, modern design 

with mesh panels on the back and 

sides to provide improved ventilation. 

The Coleman® Cooler Quad Chair 

features a four-can cooler that lets 

people enjoy their lounging without 

having to get up to grab another beverage.

Outdoor activities are more popular than ever. According to a 2018 report, outdoor 

enthusiasts went on a total of 10.9 billion outdoor outings over the course of 2017. What’s 

more, participation in outdoor activities, from hiking to camping to fishing,  have all been 

increasing over the last few years. 

When your customers and employees are stepping out into the fresh air and sunshine, your 

brand can go with them with the help of premium outdoor promotional items. Our featured 

products will aid them on their adventures. 
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Easy-breezy hammock 

Hammocks offer a simple, portable 

way to sleep under the stars or read  

a book out in the sun. 

With an easy-to-configure rope and 

carabiner set up, and an attached 

pouch to pack it away, the Basecamp 

Hammock is the camping giveaway 

that’s always ready to go from 

backyard to campground.

Coleman® 
Cooler Quad 

Chair

Basecamp 
Hammock

Outdoor 
Folding 

Chair with 
Travel Bag

https://outdoorindustry.org/resource/2018-outdoor-participation-report/
https://www.statista.com/statistics/190202/number-of-participants-in-outdoor-activities-in-the-us-2009/
https://www.4imprint.com/product/151298/Outdoor-Folding-Chair-with-Travel-Bag?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151298/Outdoor-Folding-Chair-with-Travel-Bag?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151316/Coleman-Cooler-Quad-Chair?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145855?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145855?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151316/Coleman-Cooler-Quad-Chair?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151316/Coleman-Cooler-Quad-Chair?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145855?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145855?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151298/Outdoor-Folding-Chair-with-Travel-Bag?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151298/Outdoor-Folding-Chair-with-Travel-Bag?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
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Shed some promotional light 

Lanterns are sure to be appreciated by 

people heading to the wilderness for night 

hikes or overnight stays, making them an 

ideal camping giveaway. 

The Britton Pop Up COB Lantern has a 

classic lantern look, adjustable brightness, 

and handles that allow the lantern to  

be easily hung up. The Lantern Bluetooth® 

Speaker is a great giveaway for people who 

love to take their tech outdoors.

Lantern Bluetooth® 
Speaker

PRODUCT HIGHLIGHT
Zip Up Picnic 
Blanket with 

Carrying Strap

Britton Pop Up 
COB Lantern

Blankets they’ll bring 
everywhere 

Whether your customers spend outdoor time 

picnicking, attending concerts or cheering 

on the sidelines of a sporting event, blankets 

make an ideal gift. 

The Zip Up Picnic Blanket with Carrying 

Strap folds up into a bag, making it simple  

to carry a few extra items to the beach, park 

or campground. The Crossland® Roll  

Up Blanket features a handle and  

pockets for easy transport.

Roll-up blankets are perfect for 
picnics, BBQs and more!

Crossland® Roll 
Up Blanket

https://www.4imprint.com/product/145284?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145284?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145284?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/145284?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/147070-E/Crossland-Roll-Up-Blanket-Embroidered?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/147070-E/Crossland-Roll-Up-Blanket-Embroidered?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/142424/Britton-Pop-Up-COB-Lantern?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/142424/Britton-Pop-Up-COB-Lantern?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/150535/Lantern-Bluetooth-Speaker?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/150535/Lantern-Bluetooth-Speaker?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/150535/Lantern-Bluetooth-Speaker?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/147070-E/Crossland-Roll-Up-Blanket-Embroidered?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/147070-E/Crossland-Roll-Up-Blanket-Embroidered?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC


PRODUCT HIGHLIGHT16 Great outdoor gear

Crossland® 
Can Holder

PRODUCT HIGHLIGHT

A sip of summer 

If your customers crave a cold drink for hot 

summer days in the sun or warm drinks for cool 

summer nights under the stars, these outdoor 

promotional items have got them covered.

If you want to warm employees or customers on 

the inside when they’re outside, the Campfire 

Enamel Metal Mug is ideal for sipping a hot  

drink by a campfire or soccer game, while the  

Crossland® Can Holder helps keep canned drinks 

cold at a backyard barbecue.

Trail-blazing bags 

When people head out for a hike, campout 

or day trip, the right backpack is essential, 

whether they want to get a little work done 

or just take in the scenery.

The North Face® Groundwork Laptop 

Backpack helps them move from city life to 

country life with the greatest of ease, thanks 

to its padded laptop sleeve and padded back 

and shoulder straps. The CamelBak® Arete 

22L Backpack is a sleek, ultralight pack with 

ample room for hiking essentials, like warm 

layers, food and a trail map.

The North Face® 
Groundwork 

Laptop Backpack Enjoy a hot cup of coffee,  
tea or hot chocolate in this 

personalized mug!

Campfire Enamel 
Metal Mug

CamelBak®  

Arete 22L 
Backpack

https://www.4imprint.com/product/150612?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/150612?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/149809/Crossland-Can-Holder
https://www.4imprint.com/product/151206/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151206/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/149809/Crossland-Can-Holder
https://www.4imprint.com/product/149809/Crossland-Can-Holder
https://www.4imprint.com/product/148844?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/148844?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/148844?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/148844?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/150612?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/151206/?mkid=U09OK1AM0419_CVR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC


Compact case fits easily  
in a car or backpack!

Personalized, portable grill folds up like a suitcase  
and is perfect for camping and picnics.

17 PRODUCT HIGHLIGHT

A helping hand for every hurt 

While nature is almost always beautiful, it isn’t 

always injury-free, and most people will receive 

their share of scrapes and stings in the outdoors. 

Filled with bandages, gloves, tweezers and so 

much more, the Field Tripper First-Aid Kit is the 

kit they’ll carry with them at every soccer game, 

campout and cookout.

Outdoor gear 
With the heat of summer on everyone’s mind, these high-end outdoor promotional items are 

certain to get a lot of use for many summer days (and summers) to come.  

PRODUCT HIGHLIGHT

Field Tripper 
First-Aid Kit

Suitcase 
BBQ Grill

A grill that goes where they go 

Grills make a great gift for anyone headed to 

a barbecue, beach, campground or tailgating 

event, especially for those 5.5 percent of 

Americans who grill once per week.

The Suitcase BBQ Grill folds up into a 

suitcase, making it simple to carry from  

spot to spot!

Looking for more information about this topic? Email 4ideas@4imprint.com with inquiries.

https://www.4imprint.com/product/4102?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/4102?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/147661?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/147661?mkid=U09OK1AM0419_PH&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.cnn.com/2013/06/21/living/grilling-by-the-numbers/index.html
https://www.cnn.com/2013/06/21/living/grilling-by-the-numbers/index.html
mailto:4ideas%404imprint.com?subject=


LASTING IMPRESSIONS

How one company used training 
giveaways to enhance effective listening

Lean in
to listen 

By Joshua Grover-David Patterson



Marie Ackerman can attest to the power 

of effective listening. 

Ackerman is a seminar coordinator for St. 

Louis, Mo.-based FEFA, which helps federal 

employees plan for retirement. At a weeklong 

all-employee training session, presenters 

spent a significant amount of time teaching 

people how to talk to customers. And more 

importantly, how to listen. “We do a lot of 

talking on the phone, so a lot of what we were 

learning was about how to proceed with the 

first call, the second call, the third call and so 

on,” Ackerman said.

The training and team-building gifts they 

received during that week have already 

generated rewards for the company. 

“The months following the 

training were some of the 

company’s most successful,” 

Ackerman stated. 

Levels of listening

FEFA isn’t the only company seeing the power 

of effective listening. A recent 4imprint study 

on team-building and training giveaways 

showed that effective listening is one of the 

most common team-training topics.

And that makes a lot of sense, since effective 

listening can have a powerful effect on 

employee-customer relationships. How 

powerful? One study showed that 74 percent 

of buyers were more likely to purchase from 

salespeople who listened more than they 

talked.

LASTING IMPRESSIONS Lean in to listen19

74%
of buyers were more 
likely to purchase from 
salespeople who listened 
more than they talked

https://www.fefa.org/
http://www.varstreetinc.com/blog/6-ways-to-avoid-being-a-pushy-salesperson/
http://www.varstreetinc.com/blog/6-ways-to-avoid-being-a-pushy-salesperson/
https://info.4imprint.com/ebook/team-building-trends-ebook-2018-4imprint-learning-center/?mkid=U09OK1AM0419_LI&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
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Those successful salespeople probably 

understand the levels of listening and how 

they affect communication:

Listening to speak: The listener concentrates 

more on what they are going to say rather than 

focusing on what the other person is saying.

Listening to hear: The listener is highly 

interested in the topic or speaker and is 

focused on the words being spoken.

Listening to understand: The listener is not 

just focused on the words but also the meaning 

behind the words and how they’re being 

conveyed via body language and tone of voice.

The employees at FEFA know that fully 

understanding what their customers need 

is the best way to assist them with their 

retirement process. 

“You have to really know 

the client to guide them and 

understand what’s best for 

them and what they want to 

do,” said Marie Ackerman.

“Do they want to travel? How old are they 

now and when are they thinking about 

retiring?” Understanding the nuances of their 

clients’ needs allows the company to provide 

quality customer service.

https://medium.com/swlh/this-is-what-every-exceptional-leader-knows-about-effective-listening-49473025493c
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How to listen effectively
Inc. magazine lays out a few simple steps on 

how to be a truly effective listener: 

Focus your attention  

on the speaker 

Eliminate all external (set down your phone) 

and internal (avoid planning your afternoon 

meeting) distractions. Show the speaker 

you’re focused on them by:

• Maintaining eye contact and leaning in.

• Encouraging the person to continue speaking 

 with nods and affirmations.

• Listening without forming a response.

Interpret what they’re saying 

Watching for nonverbal cues is 

essential to effective listening. Ninety percent 

of what people feel is revealed through tone of 

voice, body language and facial expressions. 

Summarize to confirm 
understanding 

Once the speaker is finished talking, repeat 

back to them your understanding of what 

they said. Draw attention to what their body 

language or tone of voice is telling you. 

Understanding their clients even helped 

FEFA pick out the perfect training giveaways 

for employees to use in future customer 

meetings. Everyone at the training got a Heat 

Seal Bottom Gusset Tote filled with branded 

swag—the perfect gift to catch the eyes  

of clients. 

Better listening for better 
businesses

FEFA’s first training was so successful that 

they plan to hold two sessions a year. “We 

learned a lot about how to talk to people on 

the phone, and that keeps people coming 

back to us,” Ackerman said. “Having company 

trainings at least twice a year helps all 

employees to excel in their careers as well as 

our company to grow more knowledgeable.” 

Pairing effective listening skills with the right 

team-building gifts will help them attract and 

help customers for a long time to come.    

 

Heat Seal 

Bottom Gusset Tote

90%
of what people feel is 
revealed through tone of 
voice, body language and 
facial expressions

Looking for more  

information about this topic?  

Email 4ideas@4imprint.com  

with inquiries.

https://www.inc.com/stephanie-chung/heres-how-science-active-listening-can-take-your-selling-process-to-next-level.html
https://smallbusiness.chron.com/improve-active-listening-skills-business-situations-20192.html
https://www.inc.com/stephanie-chung/heres-how-science-active-listening-can-take-your-selling-process-to-next-level.html
https://www.4imprint.com/product/124510-1520/USA-Made-Bottom-Gusset-Tote-15-x-20?mkid=U09OK1AM0419_LI&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/124510-1520/USA-Made-Bottom-Gusset-Tote-15-x-20?mkid=U09OK1AM0419_LI&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/124510-1520/USA-Made-Bottom-Gusset-Tote-15-x-20?mkid=U09OK1AM0419_LI&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/124510-1520/USA-Made-Bottom-Gusset-Tote-15-x-20?mkid=U09OK1AM0419_LI&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
mailto:4ideas%404imprint.com?subject=


SWAG MASTER

Catching rides,  
catching attention

  Marketing geared  
toward the audience
They selected promotional giveaway items 

specifically with the customer in mind. 

Pedicab drivers handed out Campus Village-

branded water bottles to help keep students 

hydrated between classes or during nighttime 

safe-rides home. They even passed out logoed 

bottle openers for tailgating on game days. 

Riders got something useful and swagworthy! 

 Thinking outside the box    
The pedicab created a unique opportunity  

for Campus Village to get in front of current 

and potential customers by using the 

advertising space on the outside of the box ... 

we mean, bike! 

 Branding on many levels   
In addition to reaching the students with 

a brand message on the pedicab, they also 

engaged riders inside the pedicab. Every 

customer was given promotional giveaway 

items imprinted with Campus Village’s brand.

Campus Village, a student housing complex 

in East Lansing, Mich., found a way to connect 

with college students by sponsoring free rides 

around campus through a pedicab called 

Skoop. They kicked their #SwaggingRights® into 

high gear with this marketing opportunity.

Get the inside ‘Skoop’ on how they  

became a Swag Master.

SWAG MASTER22

Mini Bottle/
Can Opener 

Keychain

Water Bottle Label

Give your customers something 
personalized they can use every day!

http://rideskoop.com/
https://www.4imprint.com/swaggingrights?mkid=U09OK1AM0419_SWGMSTR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/139511-28?mkid=U09OK1AM0419_SWGMSTR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/3923/Mini-BottleCan-Opener-Keychain?mkid=U09OK1AM0419_SWGMSTR&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC


Developing
star performers

Learning opportunities and professional-
development gifts drive employee engagement

By Joshua Grover-David Patterson

TREND
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Sometimes a simple idea can sound like a 

high school story problem:

If it costs an average of $15,000 to replace an 

employee, and 93 percent of employees will stay 

at a company that invests in their careers, why 

don’t more companies encourage employee 

personal and professional development?

The fact is businesses 

that invest in employee 

development have 24 percent 

higher profit margins. 

That’s a story with a happy ending!

Roanoke Chowan Community Health Center 

knows the value of employee development. 

They recently combined a motivational 

speaker and in-house discussion to help 

employees with their personal development. 

“The topic was ‘Reconnecting to our joy 

in work,’” said Melba Valentine, a human 

resources assistant. “People in the healthcare 

field get burned out a lot. The speaker 

discussed everything from random acts of 

kindness to topics like quality and safety.

“Each department also spent some time in 

breakout groups, discussing ways to help them 

prevent burnout and how preventing burnout 

could help them provide better customer 

service,” Valentine said.

The health center gave everyone a Folding 

Umbrella with Auto Open as a professional-

development gift and token of thanks. It was 

the perfect gift for their rainy climate.
Source: shiftelearning.com

Folding 
Umbrella with 

Auto Open

Thank your employees with a bold and  
useful professional development gift!

https://www.hrdive.com/news/study-turnover-costs-employers-15000-per-worker/449142/
https://www.forbes.com/sites/meghanbiro/2018/07/23/developing-your-employees-is-the-key-to-retention-here-are-4-smart-ways-to-start/#4ec1b74d3734
https://www.shiftelearning.com/blog/statistics-value-of-employee-training-and-development
https://www.rcchc.org/
https://www.4imprint.com/product/33010-S/42-Folding-Umbrella-with-Auto-Open-Solid-42-Arc?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC%20Remarkable%20Moments
https://www.4imprint.com/product/33010-S/42-Folding-Umbrella-with-Auto-Open-Solid-42-Arc?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC%20Remarkable%20Moments
https://www.4imprint.com/product/33010-S/42-Folding-Umbrella-with-Auto-Open-Solid-42-Arc?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC%20Remarkable%20Moments
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Professional vs. personal development

Professional and personal development can take employees’ knowledge and skills, along with your 

company’s productivity, to the next level. But the two terms are not the same. Let’s see how they differ.

Professional development 

Employees improve how they do their job by 

enhancing hard skills, like taking a technology 

course or a class on developing a budget. 

Personal development  

Employees improve soft skills, which can 

range from leadership to communication.

Build your development plan

If you’re ready to set up your company’s 

development plan, Insperity® offers a step-by-

step process for combining your company’s 

needs with employee goals:

Begin with your company goals 
Decide what you need to achieve as 

a company. Does your team have the right 

skills to help you get there? By identifying 

opportunities for employee development 

using personal-development gifts, your staff 

will gain valuable skills while you save time 

and money hunting for more team members.

 

Talk to employees about  

their needs 
See which skills your employees want to 

develop. Where possible, find places where 

the skills you require and the skills they  

want to develop intersect.

Recognize potential vs. readiness 
You may have team members who 

want to move into management or another 

department. If your employees want to 

move into roles that will require growth and 

learning, take an honest assessment of which 

skills they will need.

Once you’ve inventoried their skills, assemble 

a plan of action so the transition into their 

new role goes smoothly.

https://successstory.com/inspiration/differences-between-professional-and-personal-development
https://successstory.com/inspiration/differences-between-professional-and-personal-development
https://successstory.com/inspiration/differences-between-professional-and-personal-development
https://www.insperity.com/blog/5-steps-to-creating-employee-development-plans-that-truly-work/


Select the best style of training 
While a formal university class or 

series of classes might be needed, there are 

multiple ways employees can learn skills:

 Special projects or stretch assignments.

 Working one-on-one with a mentor.

 Learning under an internal or  

 external subject matter expert.

 Online learning.

 Industry conferences.

 Cross-training and problem-solving.

For Hour Children, an all-staff training once 

every two years helps the team build personal 

and professional skills. The nonprofit helps 

incarcerated and formerly incarcerated 

women and their children assimilate into 

the community. Because they offer so many 

services, the team uses a variety of skills to 

help the organization be the best it can be.

At the last staff development, Hour 

Children brought in a professional speaker 

to help with “dream team” development, 

said Frances McMurry, donation pickup 

coordinator. Development topics ranged 

from interpersonal skills to professionalism 

in the workplace. In addition to listening to 

the speaker and group discussions, the group 

participated in several fun exercises.

Everyone received a Seaside Travel Mug  

as a professional-development gift. 

“I wanted to offer something 

people would use,”  

McMurry said. 

“Everyone here drinks coffee or tea or 

something cold. And they can take it  

wherever they want.”

Seaside 
Travel Mug

Reward your team with 
a promotional item 
everyone can use!
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?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC

https://hourchildren.org/
https://www.4imprint.com/product/118054/Seaside-Travel-Mug-15-oz?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/118054/Seaside-Travel-Mug-15-oz?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC


Create a timeline 
Develop a timeline that can help your  

company and each employee achieve their 

goals. Think about using the following steps:

 Create check-ins to verify the employee  

 is learning the needed skills within  

 the timeline.

 Give them an opportunity to use their  

 new skills, either by easing them into a  

 new position or allowing them to take  

 the reins for a short period.

 Continue to evaluate their skills and,  

 if needed, start the process again.

To help with their development, provide 

associates with personal-development gifts—

like a USB drive for storing notes and training 

documents—and the flex-time, funds or in-

house classes needed to keep moving forward. 

Get more engaged employees

The world of business is changing rapidly. 

Offering employees learning opportunities, 

along with personal and professional-

development gifts, will help your company 

keep up while you hold on to and attract 

amazing team members.   
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Promotional products that make great professional-development gifts!

Clicker USB Drive

Add a motivational learning message to branded gifts!

Buckle 15" Laptop 
Briefcase Bag

Custom Accent 
Stainless Travel 

Mug

Mercury Notebook 
with Stylus Pen

Looking for more information about this topic?  

Email 4ideas@4imprint.com with inquiries.

https://www.forbes.com/sites/forbescoachescouncil/2017/05/31/13-ways-you-can-regularly-support-your-employees-personal-development/#4cb7d20f4647
https://www.4imprint.com/product/114211-128/Clicker-USB-Drive-128MB?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/138132-C/Custom-Accent-Stainless-Travel-Mug-16-oz-Colors?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/132093/Mercury-Notebook-with-Stylus-Pen?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
https://www.4imprint.com/product/137552-E/Buckle-15-Laptop-Briefcase-Bag-Embroidered?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
mailto:4ideas%404imprint.com?subject=
https://www.4imprint.com/product/114211-128/Clicker-USB-Drive-128MB?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC
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The Neighbor Brigade lives by 

its motto “Help is next door.” 

Residents of participating 

neighborhoods can use online 

tools to request a helping hand. 

Volunteers in the neighborhood 

can sign up to do everything 

from walking dogs to giving 

rides to chemotherapy to 

delivering meals. The Neighbor 

Brigade also provides a 

promotional umbrella so 

recipients can stay dry in 

inclement weather—and to 

remind every neighbor that  

all downpours eventually  

come to an end.

The Neighbor Brigade was a  
4imprint one by one® promotional 
products grant recipient.

Help is next door
By Cheryl Sina

http://www.neighborbrigade.org/
https://www.4imprint.com/product/25001-RWB/Budget-Beater-Golf-Umbrella-RedWhiteBlue-60-Arc?mkid=U09OK1AM0419_TRND&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC%20Remarkable%20Moments
https://onebyone.4imprint.com/?mkid=U09OK1AM0419_RM&ch=inf&utm_source=AMPLIFY&utm_medium=AMPLIFY&utm_campaign=CPC

